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Humanities University of Anbar. This is | (N.p.) had the highest marketing rate in the
an open-access article under the CC BY | governorates of Nineveh, Salah al-Din, and
4.0 license (http://creativecommons.org/ | \Nasit (11%), while Basra and Karbala
licenses/by/4.0/). governorates had the lowest percentage
(1%). As for the marketing of the single
m superphosphate  product, the  highest
percentage In the governorates of Baghdad

and Wasit, at a rate of (14%), while the
lowest rates were in the governorates of Karbala, Najaf, and Babil, at rates reaching
(4%, 5%, and 6%) respectively, where the Ministry of Water Resources (30%) was
the rate that contributed to preparing the bridges. Water projects, dam building, etc.
While the percentage of the Ministry of Municipalities reached (15%), while the
Ministry of Electricity reached (9%), while the percentage of all ministries
benefited from the factory, while the percentage of the Ministry of Education
reached (13%), while the Ministry of Commerce reached (14%), while the
percentage benefited from The Ministry of Transport benefited from the factory
products (5%) of the total beneficiary ministries, and the Ministry of Agriculture
benefited from the factory products at a rate of (2%) of the total beneficiary
ministries.

Conclusion: Rehabilitating and improving the production of Al-Qaim Cement
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Plant in terms of quantity and quality in order to compete with imported cement.
This necessitates the need to improve the quality of production in a way that
pleases consumers, as well as new production lines and design capacity
characteristics, “in order to prove the worthiness of self-sufficiency, especially
since Al-Qaim cement is distinguished by the quality of production.” Reasonable
prices, in addition to the abundance of local raw materials in Al-Qaim district.
Keywords: marketing trends - functional link - cement and phosphate - Al-
Qaim district
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Map 1: The study area is in the western part of Irag within Anbar Governorate and
is part of the Upper Euphrates region and on the edge of the western plateau from
the north. Also, part of the study area’s lands are located in the southern part of the

Al-Jazeera Plateau.
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Table 1, Map 2: shows that the districts of Ramadi, Fallujah and Heet accounted
for (80%) of the highest percentage of cement factory products consumption, given

the large population size and concentration of construction industries, along with
the urban aspect in terms of population.
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It is clear from the data in Table (2) and Map (3) that three Iragi governorates

benefited from the factory’s products with different relative importance, as the

capital, Baghdad, occupied the first place in relative importance (50%) of the total
cement production marketed to these governorates

O JURH- Vol 21, ISSUE 2,2024 (A+A) ISSN 1995-8463/ E. ISSN 2706-6673




Journal of University of Anbar for Humanities Marketing trends and functional ...

YOOy ale alal) (Sgina Ao atlal) cuiand Jara (Guged clalad) (Y) dayd
( 40°0|'0"E 42°0'0"E 44°0;0"E 46°01'0“E 48°0|'0"E A

i
LS N i, N

34°0°0"N 36°0'0"N

32°0°0"N

30°0°'0"N
30°0°0"N

\
b ’\lll_". "
N\
g i 0 45 90 180 270 360 r4
o e 0B S — =1 °
8 1 I I 1 I :ﬁ
\ 40°0'0"E 42°0'0"E 44°0'0"E 46°0'0"E 48°0'0"E )

(Y) Joas Ao alae¥hi: Hradll

O JUAH- Vol 21, ISSUE 2,2024 (A+9) ISSN 1995-8463/ E. ISSN 2706-6613




Yo¥E G (Y) adall (1)) izl LY aglall s LAY Jaaela (alxe

Gl clliblas Ggiua o alE Cliugh Jare clatial Lbigadl) clalasy) : WG
(N.P) 5l o) i o) (0) 5 (&) Ay () Jsos ibane 30 (0
2 (%)) Loty audy 5 ) ZOlay (g lladlag (B Al Gaged A e culay
.(O/o\) cwatl) J8L c}fﬁj Byanll dladlae chels Cpa
daiy Alsilae b A el Ol alaY) Clisill g e (3asedl awsilly Ll
ity d.\l.‘lj ;,u.d\j ;N.DS &LIU::S\;AJ g_wuj\ Gm\ el Lu:u c( % i) M‘laub}
C s e (% %o (%t ) caly

(Y) dsa>

Yor ale ghall Goiua o alld) ciliugh Jara (Gaged cilalail
Ludl | Ugi (ok) SP T % Al | Lgin (GBN.P ciall akdlaal)
I —_— —_— X RAREAEE Ls,:gs_
—_— A qYeonV. eSS
Ve 00AA R YYyedvd., Ol 7oa
\ FRY e q IEAAAAE oy
A £YVayv., ° CqAVIYV. I
V¢ Veayy. 1 T4AE Y KK

FAAYe. v var.Ye. b
1449y, | AEVav. 5
Yviaoeo. ! VATAAA caail)
oqvan., ‘e YVEQYYY . 4| gaal)

Y YYFany. (il

Vovay . X YPYEEYY, s

ALY, ¢ EATYY S 8 6

.
¢
0
AR
\¢
'Y
q t¢vaed. A AYASEA Olssa
- —_— \ VY VAL I
I VARK 0tYVYIE, VARK AR ARE N @M\I
Mo ygenn alee Gatigal) Clicsgil) Jane 21 ove ge daadd Alie 1 jaeadl
AT VAL

@ JUAH- Vol 21, ISSUE 2,2024 (A\ ~) ISSN 1995-8463/ E. ISSN 2706-6613




Journal of University of Anbar for Humanities

Marketing trends and functional ...

(£) 4aid
r 40001'0"E 42001l0||E Mool'ollE 46°ollollE 48001|0|'E 1
m -
- j ’.,'..\”\ i~ ':,:‘
N, ‘_“/'"’ ...... S - s . .ﬂ_’h.} <" if:‘.":
e Ve o |
z ‘/“""" sl ._'l\ 2
i S | F
2 y g ) 5
@ ) ¢ %
m ©
)
g z
o1 o
% 4
® <
™
e
_\
A
s 3
1
£
= " z
g- ‘—“,“ :O
i 2
) N
)
A i s @
C”,uﬂ\ oladl
%2-1—>
z % 5 - 4 — .z
=) % T - € w— 4
S e
(2] % 9 - § w—) g
% 11 - 10 w—)
Al g 3gaa mmem
dlidlag 3ga ===
.z )‘.; AN\ -
3 e 06 o
g ] I ] I ?g
\ 40°0'0"E 42°0'0"E 44°0'0"E 46°0'0"E 48°0'0"E J

(¥) Jsas Lo alae¥h: Hradll
It is clear from the data in Table (3) and Maps (4) and (5) that the compound
fertilizer product (N.p) achieved the highest marketing percentage in the
governorates of Nineveh, Salah al-Din and Wasit at a rate of (11%), while the
governorates of Basra and Karbala came with the lowest percentages (1%).
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Table (4) and Figure (1): Cement industry is considered a basic material in this
industry and this industry is supplied with cement by trucks, due to the huge
quantities of cement used in this industry, as it requires (50) kg of cement to
complete (1 square meter) of concrete blocks with a thickness of (20 cm).

: el delia —w
ey ‘qs.wj) oo S Adaliae Aol dga (e A3gSa Al Bang ga sl
bl 3 AbKl) aladnul & (Y) JS&s () s (B O 9p S ddhide sy (s
paiiudy cBaagall LS XSy (@D o 5adlly Leae daladll Aggass lgans
Gl e cleliall sda [l alyy cdlaall cBlaally lowd) eliy 8 auls Glas e
Slmb dae A0gY) Ladlse B85 Canesy mlall (il Ciliienciy il 8 Aeals g
Agall jucand e 12y cdabie (Ao o) aieal 4y cduadiie AAS Walu] Aggu oo
asii ASilagig¥) Lol aeas Al ) JEY) & el BDAIL Llall & calal
Cum ol (YY) 5aad Coatl aaly OlSe 8 LS50 o5 @bl (p dadad (YY) ) daiay
Al delin 8 pesill 3315 canll 3 gl (Trv =00 v) ol Z L)) ana aly
Slo cllal)l b saly ae Glal) dbilae Al cmiadl e e llall sals)
5 dnaal 13gly (Ciiand) dolivay deliall o3 u Gaidagl Ll e Lea cciand)
Gl & ey gl Cieddl e palaill Jadll Geudl BUS uead Cua (e

O JUAH- Vol 21, ISSUE 2,2024 (A\ i) ISSN 1995-8463/ E. ISSN 2706-6613




Journal of University of Anbar for Humanities Marketing trends and functional ...

Dbeals Lyl deliall o2 Al Gy ccviand) delica lgilia ) ALy
Blal) aje ) 5 clanaal) 5abjs ol #l) CadlSs (mleds) N a5 Les (lgias
Aeliall golaiy)

Aokl dolia ciligSal dunal) uatY) (0) Jois

dodl) salal)
I Y aal)
| 'a Ciiand |
il ” o |1
\l A o |\
%\ .o &9&.&&“

o e Glelall calh pladie ndd) pe dpadd Al 1 )
Y ~YY/Y/‘c&\‘)\l_} aslay) aleluall As:)l\ (aza
Aoll) delia ciligal duanadl) 4aay) (¥) JS&

(%)

.y 50
- oas
-+ 40
4o3s

_f 30
,_\ -
L 20
Toas

\-\.
\'.
. & '\‘.
™ T 10
= z ot .,
", b b s
. o, , “~. 4 §
“y, T '\\ S '-\.\
S ., ' " -

0

.I_‘.h"l. I J"J]' LI | ..l'"““'

(0) doa Ao aldeYhi: Hradll
Table (5) and Figure (2) The block is used in construction due to its size, ease of

handling, and ability to be painted, as well as its uniform mass. It is widely used in
building fences and shops.
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Table (6) Figure (3): It shows that the tile industry is one of the main industries that
enters
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into the final works of most buildings, especially hotels, residences, religious
centers, government offices, etc., where cement is included as the main material in
this industry.
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Table (7) and Figure (4): Show the importance of producing asphalt in two types.
The first is for paving roads because it is dense and dry, and the other type is used
for coating in preparation for the final paving and is in liquid form and is sprayed
by special means of transportation.
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Table (8) and Figure (5) show the contributions of cement factories, mainly in
supplying cement to ministries during the period (1986-2003), where the highest
percentage was for the Ministry of Water Resources (30%), which is the percentage
of ministries benefiting from the factory that contributed to equipping bridges,

water projects, and building dams.
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