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1-Introduction

Translation tends to be very ancient human
activity. It can be viewed as a singular human
accomplishment that no other species could possibly
share. Catford (1965) (5) defines Translation as the
process of substituting equal content in one language
(the Source Language) with content in another
language (the Target Language). According to Larson
(1998) (6), Translation "means transferring the
meaning of the source language into the receptor
language". Al-Hasso and Ahmed (2024) (7) also write
that both Arabic and English have different linguistic
standards, cultural contexts, and linguistic structures. In
order to achieve this, the form of the source language is
changed to that of the target language through utilizing
the semantic structure. Venuti (1998) (8) argues that a
translator’s task is a difficult one, as they must produce
a translation suitable to various tastes, considering
numerous variables or determining factors while
choosing the translation method. Amongst these factors
are: reading, the intentionality of the SL writer,
universal and culturally specific terminology, and text
typology. The aim of the study is to identify the
relationship between reading and translation, as well as
to allocate the appropriate translation technique for
every kind of reader. Based on that, the current research
hypothesizes that the translation issue is affected by the
readership. William Shakespeare’s comic play “The
Merchant of Venice” and four known translations are
used as samples in this study .
2 .Readership

Readership is one of the most fundamental and
crucial characteristics of translation. It is significant
because it affects the translation's quality. According to
Newton (1992) (9), the material in the text is done
quickly and cheaply for a certain kind of reading
because it is not meant for publication. In this instance,
style is not a significant factor. Hervey et al. (1995)
(10), however, support this claim by stating that every
type of text caters to the preferences of a specific
readership and that all texts are intended for a specific
customer. There is a substantial correlation between the
type of readership and the translation type

This is supported by Venuti (1998) (8), who states

that the translation process differs depending on the
readership type. Oittinen (2000) (11) also notes that the
type of readership chosen has a significant impact on
the chosen translation approach. Adamczyk-
Grabowska (1988) (11a) affirms that a translator must
consider the kind of audience he is translating for
before beginning the translation process. The fact that
translators frequently focus on a specific audience is
empirically supported by Dimitrova (2005), who also
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identifies the existence of several readership scales,
however, the issue here is that SL readership differs
from TL readership, which is a result of cultural
differences (12). According to Silis (2007) (13), the
disparity between the cultures of the source and target
languages is reflected in the variations of the readership
expectations.

For Newmark (1988) (14), reading diversity is
influenced by the audience's age, gender,
socioeconomic status, and degree of education in
addition to culture. When an SL writer writes a piece of
writing for a particular type of SL readership, the
translator must read it carefully while keeping the
readership and context in mind. In the process of
translating, it is supposed for the translator to take in
consideration a particular type of TL readership, The
needs of TL readership are not the same as the SL
readership because readerships vary across cultures .

3 .Strategy for Translation and Readership

According to Venuti (1998) (8), translation
strategies "involve the basic tasks of choosing the
foreign text to be translated and developing a method to
translate it,". He used the terms "foreignizing" and
"domesticating" to describe translation techniques.

Translation experts distinguish between tactics that
address the entire text and those that address specific
sections or passages of a text, each of which is given a
separate title. In this context, Newmark (1988) (14)
distinguishes between methods and procedures, noting
that "translation procedures are used for sentences and
the smaller units of language, whereas translation
methods relate to whole texts ".

The relationship between audience and
translation strategy is demonstrated when translators
employ a variety of techniques and approaches to
satisfy the demands of several variables, including
readership. To meet these requirements, the translator
may occasionally have to alter the source language. In
this context, Lefevere (1992) (15) notes that publishers
occasionally alter texts to prevent offending readers.
Various translation techniques are employed to achieve
this. Venuti (1998) (8) emphasizes this reality by
pointing out that translation processes must make the
content more palatable to a wide audience. Venuti
(1998:8), for instance, asserts that footnotes are a
standard practice in academia. Additionally, Korkas
(2005) (16) notes that in certain situations, reading may
influence the linguistic decisions made while producing
a target text that satisfies the text's requirements. In
conclusion, it can be said that one of the elements
influencing the approach that needs to be taken for
every kind of text is reading (17).



Al-Noor Journal for Humanities, Vol.3, No.1 2025 (49-56)

ISSN: 3005-5091https://doi.org/10.69513/jnfh.v3.il.a6

According to Newmark (1988) (14), there are various
kinds of readers. He actually distinguishes three
categories of readers: the highly educated reader, who
is an expert in a particular field; the mid-educated
reader, who is a reader with a moderate level of
expertise in a particular field; and the less educated
reader, who is a simple reader who knows nothing
about the subject. Newmark notes that every reader
uses a different translating technique. For a proficient
reader, transference, or borrowing, of SL words into TL
is sufficient. A functionally similar method, such as
generalizing, neutralizing, or using a phrase that is free
of cultural connotations, is necessary for an informed
reader. The cultural equivalent is necessary for a reader
who is less informed or a layperson. To put it another
way, every reader speaks a different language. A
layperson needs simple language, but an expert needs
highly figurative language that is indirect and
metaphorical so that the reader must rely on his own
interpretation. Conversely, an educated reader would
be content with minimal simplification and indirect
language. For example, a chemistry specialist reader
who understands the precise meaning of these single
letters can understand "Na C1"; but an educated reader
needs to know "Sodium chloride" to understand the
proper meaning; the layman cannot recognize the
correct meaning until it is "salt ".
4 .Types of Readership

According to Hervey et al. (1995) (10), a text
may lose some of its real meaning and intrinsic worth
when it is translated for a contemporary reader who is
different from the original. People differ greatly in
various ways, according to Nasser and Safi (2014)
(17). Among these factors is the degree of schooling.
People actually vary in their educational attainment.
These disparities pose a major challenge for the
translator, as they must navigate individuals with
diverse perspectives on life, culture, and text writing;
even within the same culture, time is a significant issue.
This is because of the references to some lexical terms
may need to be modified when translating ancient
literature for a contemporary audience because they
evolve throughout time .

Scholars identify the traits of each reader and
categorize them into a variety of kinds. For instance,
Newmark (1988) (14) distinguishes between three
categories of readers: the knowledgeable layman, the
expert, and the ignorant. According to Sager (1997)
(18), readers might be classified as primary or
secondary. Because it has to do with the distinction
between text and message, the two concepts are crucial
for translation. "A primary reader is a person a writer
puts in mind when producing a message," he says, using
the term. Sager (18) defines secondary readers as "any
readers not included in a writer's original scope of
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addressees." According to Nasser and Safi (2014) (17),
there are three categories of readers: specialist,
educated and layman.

5 .Figurative Language

Words or phrases having a second meaning, or a
figurative meaning, in addition to their dictionary-
provided literal meaning, are referred to as figurative
language. For instance, the word "tree" physically
refers to a plant that is larger than a shrub, but when
used in a family context, it can also refer to family
members. Another term for the rhetorical device of
using figurative language is trope (Thornborrow and
Shan, 1998, 19). Any technique that allows the same
linguistic word to refer to multiple types of things is
considered figurative language, according to Crystal
:2008)20) .

Evans and Green (2006) (21), show that figurative
language refers to the non-literal use of language and
indicates the usage of phrases or statements in a way
that differs from their true use or meaning. Speakers use
nonliteral meaning when they say one thing but mean
something else. The meaning of the words themselves
is entirely different from what they express. To give
their words unique effects, they employ figurative
language. In other words, figurative language refers to
the item it signifies indirectly to demonstrate certain
consequences, but literal language refers directly and
precisely to what it denotes. Examine the following
example:

Ali is brave.
Ali is a lion.

While the word "brave" indicates what it refers to
directly in the first case, the word "lion" indicates
courage indirectly in the second. This interpretation
stems from our understanding of lions, which are
known for their bravery and fearlessness.

6 .Allusion

English language borrowed the term "allusion" in
the sixteenth century. It comes from the Latin verb
alludere, which means "to refer to" or "to play with." It
is composed of two parts: ludere (to play) and ad (to or
toward), which is a prefix. Merriam-Webster.

A literary or historical person, place, or event, or
another literary work, can be mentioned explicitly or
indirectly through an allusion. Allusions are reviewed
by writers as cost-effective strategies that evoke
imagery and distill a great quantity of literary
information and context into a small number of words.
Abrams (2012) (22). Examine the following instance:
Thomas Nashe's "Litany in Time of Plague" from the
Elizabethan period
“Brightness falls from the air”

“Queens have died young and fair”
“Dust hath closed Helen’s eye”



The final line's unnamed "Helen" alludes to Helen of
Troy. According to Hinkel (1999: 23), allusion can

be found in a wide range of Textual forms, including
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seem to employ this gadget more frequently than

scholarly articles and popular works. Some societies others.
7 .Data Analysis:
SL Text:(1)
SL
SL Bring me the fairest creature northward born,/ Where | Type of figure
Readership
Phoebus’ fire scarce thaws the icicles. (Act: 2. Sc. : 1.
Text (1)
L. : 4-5).
Allusion
Layman Educated
No. translator TL texts
T1 Ol sl s 5 s 05 S G Jladll el (e Bslae Juzdly il | ¥
el plall B s ),
T2 Olke Jila ASEY i Al oEY) 038 Jal (g ) elle i il e | ¥
lemdion ot gl Gad
T3 G sSe a ASEY i Al oEY) 038 Jal (g ) elle i il e | ¥
el Axdl Lgnioa (s,
T4 JPELVERY el i Y Sim (e Jlalll a e o dlaV deal iy s | *
ulall
Discussion : the icicles” to give an image of how the sunlight

The author of this text employs allusion, as a type of
figurative language. This reference is used by the
author to convey “Bring me the fairest creature
northward born, / Where Phoebus’ fire scarce thaws

?
SL Text:(2)
SL

52

makes the skin black. All the translators translate this
expression communicatively into .”(elll 4251 What
makes their translation direct to a layman who is not
familiar with such a figure
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SL What says that fool of | Type of figure
Text (2) Hagar’s  offspring, Readership
ha? (Act: 2. Sc.: 5. L.
: 40). Allusion
Layman Educated Specialist
No. translator TL texts
T1 Ol daal s Al adg s ik
€ oala Jud e aly) *
T2 Olke Jila e al) s Jby il
2l de :
T3 G sSe a eyl 13 Uiy 1l
als dus, *
T4 JEDSE b 4LV 13 J gy 13k
L) il *
Discussion : technique, converting it into (e (iiaS g8 4xilas Ll

In this text, the writer uses the allusion in the
expression “What says that fool of Hagar’s offspring,
ha?” to give an image of (Hagar) the wife of (Ibrahim)
the prophet. T1,T2, and T3 use a semantic method of
translation to keep the same emotional value. T4,
However, he employs a communicative translation

Sl cada ALY 1aa (8 (piailis il Clisn order to
make the intended meaning clear to the reader, he
attempts to explain it though using straightforward
language. Thus, a lay reader is the target audience for
this translation (layman).

SL Text:(3)
SL
SL Therefore thou | Type of figure
Text (3) gaudy gold,/Hard

food for Midas, I Readership

will none of thee.

(Act: 3. Sc. : 2. L. :

102). Allusion

Layman Educated Specialist
No. translator TL texts
T1 Cral daal Gy Lalaka (S 5311 (31l ol L)
odud L, *
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Discussion :

The translators translate this allusion in the
expression (Therefore thou gaudy gold, /Hard food for
Midas, I will none of thee.) differently. It is observed
that T (2) and T (3) convert it communicatively into :

.3 cadi“Translators assume that a reader with less
education is incapable of deciphering the highly

reader who could have some trouble in comprehending
such metaphorical statement. However, T (1) and T (4)
semantically convert the expression into "uslaw" while
preserving the text's emotional impact and forcing the
reader to rely on their prior knowledge in order to
decipher the author's intended meaning. This
translation is therefore intended for a specialized

figurative  language; therefore, they employ readership.
straightforward language and explain the author's SL Text:(4)
meaning in an understandable manner. As a result, their SL
translations are regarded as being intended for a layman
SL A Daniel come to | Type of figure
Text (4) judgement; yea a Daniel. Readership
Act: 4. Sc. : 1. L. : 221).
Allusion
Layman Educated Specialist
No. translator TL texts
T1 Ol 2enl Gppnen duil s aSad .
Andigl,
T2 Ok A8 il W) Lusld
A S ) S, *
T3 ssSe Juils Y Lusls gl
RESPEATRE .
T4 JEEPSIV, Jlila 1 8 i oSSl
s Jlgly a3, *

Discussion :

By using the Prophet Daniel as an example, the
author employs this reference in language to convey
justice. The phrase “A Daniel come to judgement; yea
a Daniel is semantically translated into "JWia" by T (2)
and T (3). The original SL text's picture is preserved in
these translations. In Arabic, these terms have the
same meaning. As a result, the target audience for
these translations is educated. Conversely, T (1) and
(4) employ indirect language while maintaining the
author's image. Therefore, a specialized reader is the
target audience for this type of translation.

SL Text:(5)
SL
J8 e Sy e ol s *

Discussion :

54

In this text, the allusion in the expression “Than
young Alcides when he did redeem / The virgin tribute
paid by howling Troy/To the sea monster, I stand for
sacrifice.” is semantically translated by all four
interpreters. They remain consistent and used a
straightforward indirect language. In this instance,
translators assume that the reader is capable of
deciphering such highly metaphorical language. This
translation is therefore intended for a specialized
readership.

Conclusion:

One of the hardest challenges facing the literary
translator is translating figurative language. The
translator's use of indirect language, which simplifies a
particular notion to convey a likeness between two parts
that are related to separate semantic areas, as in the case
of allusion, that is the source of this challenge. In terms
of connotation and denotation meanings, this
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ST Text S
SL Than young Alcides when he did | Type of
Text (5) redeem / The virgin tribute paid | figure Readership
by howling Troy/To the sea
monster, I stand for sacrifice. Allusion
(Act: 3. Sc. : 2. L. : 55-57).
Layman Educated Specialist
No. translator TL texts
T1 Ol 2ea) (s P 5 Lo
Y s b
o ]
B
JBoa,

resemblance may be formal or objective. When
translating figurative language, the translator must
choose whether to translate the text exactly as it is (i.e.,
to preserve the image used in the figure of speech),
substitute a target language that conveys the same
meaning as the original image, or use a simile or
explanation to clarify the implied similarity. The
translator may also choose to combine simile and sense
to create a collection of options or just convey the
intended message (simile and sense) .
This research demonstrates that, in the absence of a

readership strategy, translators typically overlook the

Table (1): Consistency of Translators vs. Readership

readership variable. The tendency of the translators to
target various readers in their versions of the
metaphorical language is displayed in Table (1) below.
While translators 2, 3, and 4 have not demonstrated a

specific plan, translation number one has

demonstrated some form of strategy by speaking to
both lay and specialized readers. According to the
study, audience should be taken in consideration while
translating in general and when translating figurative
language in particular.

Text No. Translator Translator Translator Translator
) 2) 3) (©))

1 Layman layman layman layman

2 specialist specialist specialist layman

3 specialist Layman layman Specialist

4 specialist educated educated Specialist

5 Layman layman layman layman
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