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Abstract

The research aims to clarify the position occupied by e-marketing in improving the
tourism service in the tourism agency under study and to know the extent of the use of

technology and electronic communications and their impact in providing a good tourist
service to the customer.The hypotheses were built on the test that there is a relationship

66


mailto:joumuna38@gmail.com
mailto:joumuna38@gmail.com

- I o
o) il
, WS BT LTS

CRIVERSITY OF AVBAR

2 2025 /il sl W19 P aLai@Y aglall JLAYW anela Jalxe 1 acall 17 Azl

(correlation) of significant significance between e-marketing and service improvement in
the tourism sector, and there is a significant effect of e-marketing and service improvement
in the tourism sector. Statistical methods were used both frequencies and percentages,
arithmetic mean, standard deviation, linear correlation analysis to summarize the data,
while inferential statistics were used to examine the relationship between e-marketing and
services in the tourism sector and the correlation of the research variables was analyzed by
calculating the Spearman correlation coefficient for the correlation of ranks between the e-
marketing axis and the service axis in the tourism sector, and the five-gradient
questionnaire was used as a tool to collect information about the research sample The
questionnaire form was distributed to 70 employees, including 33 male and 37 female
employees For the period 5/2/2023 to 15/3/2024 for a group of tourism companies in
Baghdad, the statistical program SPSS was employed to extract the results, and one of the
most important results of the research is the existence of a significant correlation between
e-marketing and tourism service. One of the most important recommendations put forward
by the research is the need to pay attention to new dimensions of e-marketing by building a
long-term relationship with customers in order to achieve the highest loyalty for as long as
possible, resorting to collecting and intensifying information about the customer to exploit
it in a correct way to attract them and gain their loyalty by providing the appropriate
services, And maintaining tourism services and providing new services using modern
methods and techniques.

Keywords: - E-marketing , service improvement , tourism , Commercial activities,
marketing dimensions.
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